CEAT Sustainability Vision 2030

Reduce Carbon Footprint by 50%

Carbon Amount of Carbon dioxide (CO2) released into the atmosphere as a result of the
. activities of our organization
footprint .
c02 Forms 76% of total green house gas emission.
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Natural Capital
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Vision CEAT's constant efforts to source raw materials in
2030 a sustainable manner led to an increase of ~13%

. . renewable materials over the previous year.gg

ESG framework
strengthened and ESG

Vision framead - 2021

o

Strengthening existing “
P sustainability practices
while dewveloping long- CEAT's efforts have led to an
Published maiden | 18rm vision and goals overall decrease in greenhouse
Intagrated Annual .
Repart - 2020 gas emissions (Scope 1 and 2)

by approximately 13%.95
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Strong focws an sustainability
whila defining Purpossa

statement - 2012
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Efforts and recognitions

1.27 Million GJ 1,772 tC0O. e : XS Flant in Chennai has been
Renewable energy Emissions avoided ' A dnt i ennal Nas Deel
B { awarded Platinum under
9.158 MT 32 785 GJ ey Indian Green Building
Reclaimed rubber usad Energy savings d Council ('IGBCH.
achieved in FY 2020-21 ’ '
Focus areas
Use of renewables + Total material recycled Reduced environmental
footprint. Materials management
Energy management + Specific energy
consumption Proactive environmental Environmental impacts
Water management N sustainability plan -
Environmental recycled
management system :
ifi Interlink ith oth ital
Waste management & * Sgggjﬁpﬁzf[educed by rlerintages Wi OTErcaP™™®  contribution to Sustainable Development Goals ('SDGs’)
: 20°% Manufactured
o + Scope 1 and 2 emissions
reduced by 13%
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Human Capital

Owarview of CEAT s workforce

+ Diverse talant pool: + Employae productivity + High perormance Management
8.7% permanent _ cultura
{numgnmn:r:rt : n : :1.-::..19 - ﬁ + Aspirational empkoyer m = = % 3 =
category) » Employes wellbaing/ brand
safe workplace E
m + Employee angagameant : O + Quality af life
5 + Employee health, safety o U
o and wellbaing
z « Capability building 3 g “
CEAT achieved Fy 21 FY 20 FY 19
its target 2
Interlinkages with other capitals Focus areas g -& Male & Female
of gender

+ Aspirational employer brand NMon-Management

: + Divearsity and equal opportunity h"_mg at 29 5% o

against 20%. 7
+ Employes wellbeaing, haalth and safety o/ s

@hﬂ% « Employes engagement
s ~y
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+ Capability building

Contribution to Sustainable Development Goals ('SDGs’)

- - _tfe
Imteliectual Manufacturad v %T

F 21 FY 20 F¥ 19

L hAzle E..-.ﬂ Famals
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Social and Relationship Capital

In FY 2020-21, over 6 Lacs
beneficiaries were impacted
Inclusive of COVID-19
INitiatives. 99

SR Expenditurs in FY 2020-21 (¥ in Lacs)

Cameriinity Davakspiant ard
Educeitn GOVID-10 Responas
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COVID response

Supporting community
during the crisis
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Value creation Model

PURPOSE

MAKING MOBILITY
SAFER & SMARTER.
EVERY DAY.

Cusiomer :
SUness

ComecCt and Pariress
business Customers  |ngusary
pamnenng > Assocations

and logslics —

Branding and

markeling
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Product innovation
ESG VISION v and developenent
REDUCE CARBON 2
""0 FOOTPRINT BY !
Oo 50°% BY 2030 Great Place \
g to Work )
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Product segment and
marke! demification

CEAT's business strategy is reflected through its seven pillars as follows:

Strengthening relationships

Strong World Class
with OEMs

Brand R&D
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Extensive Global Differentiated Sustainability
Distribution Reach Products
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Governance - Value Creation

Governance

Material Topic

Material Topic Material Topic Material Topic

Economic —= Digitisation W Product Innowvation | =3/= Corporate Governance /
Performance ﬁh i‘, Smart Mability ?a;*_d: Ethics

= fj: et 1 EEEEL
GRI Topic GRI Topic GRI Topic GRI Topic
Economic Mon-GRI topic Mon-GRI topic + Anti-Corruption
Performance
CEAT's Response CEAT's Response CEAT's Response CEAT's Response

+ Effective management of costs

+ Invest in high-quality digital
technology

+ Enhance product portfolio

+ Hobust research and
development on new
technologies

+ Conducting business
ethically

Key Performance Indicators

Key Performance Indicators

Key Performance Indicators

Key Performance Indicators

+ Revenue
+ Profit

+ [irect economic value
generated and distributed

+ Total monetary value of
company assets

+ MNo. of patents

+ MNo. of new products
launched

+ Confirmed incidents of
corruption and actions
taken

Reference section in the IR

Reference section in the IR

Reference section in the IR

Reference section in the IR

Financial Capital

Manufactured Capital,
Intellectual Capital

Intellectual Capital

Business Responsibility
Report
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